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ABSTRACT

This paper indicates and emphasizes the women entrepreneurs as the potentially emerging human
resource in the 21st century. The primary objective of this paper is to find out the obstacles Jor the
Women Entrepreneurship Development in India. Woman constitutes the Jamily, which leads to society
and nation. Social and economic development of women is necessary for overall economic
development of any society or a country. Entrepreneurship is the state of mind in which every woman
has in her but has not been capitalized in India in way in which it should be. The entrepreneurial
process is same for men and women. Successful men and women entrepreneurs undergo similar
motivations and thus achieve success in largely same way under similar challenges. However, in

practice, most of the upcoming women entrepreneurs face problems that are of different dimensions
and magnitudes than that faced by their male counter,

parts. These problems, generally, prevent these
women entrepreneurs from realizing their potential as entrepreneurs.

ies, infrastructur,
women, lack of confidence, lack of vision of
women entrepreneurship development. This conc

' eptual paper Suggests the way of eliminating and
reducing hurdles of the women entrepreneurship development i v
some recommendations qre

given ¢ n India. On the basis of this analysis,
h o promote spirit of women entrepr ] ;

m preneur. en

10 become a successful entrepreneur, ship and helping the wom

INTRODUCTION

€ entre : 2
preneurs. Government of India defines women entrepreneur as o

havi ini o .

em;ngr;flgmmlmum financial Interest of 51% of the capital and givin :

. Wo;r:ar;c to women”, K.amal Singh says “A woman emrepreﬂe“r.can] A
Capable of achieving self-economic independence individu? ®

Pportunities for others t - E i
family and sociq) life.” hrough Initiating, establishing and runnifé

least 51% of the em
defined as a conf
or in collaboratio
enterprise by keep

ployment generated by the
dent, innovatjye and creatjy
n, generates employment o
ing pace with her personal,
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les for the Women Entrepre
Obstac Preneurship Deyel, :
Pment in [ndiq

by t ini o
Vice President of Inds Y h.e Ministry 'O.f Statistics and Programme Implementation,
ed the .ent of India, M. Venka; idu. Out o 8.05 million out of the total 58.5 million entrepreneurs,
nirepreneurs work in agriculture sector whereas 5 2.9 Ut-of this, 2.76 million women constituting 13.3% of women
sgriculture sector. -9 million women constituting more than 65% work in non-

[n Indian scenario, women have tg f ,
n¢e many problems in carrying out any economic activities or undertaking any

cpreneurial task. Women have to i :
e ually to men due t _ face various Socioeconomic and other problem t th t
gcafed equally 0 social and cultura] traditions d e i A

OB]ECTIVES OF THE STUDY

1. To discuss about the obstacles facing by women entrepreneurs in India
7. To discuss about the suggestions to improve the state of women entrepreneurship in India

RESEARCH METHODOLOGY

_ The main ob}:ectlve (()if the study is to know the obstacles faced by women entrepreneur in India. This study is
mainly based on the secondary source in the form of various research papers, websites, textbooks and eBooks.

LITERATURE REVIEW

Dahiya (2000) in her article titled, “Emerging Profile of Women Entrepreneurs and Workers in India” has
compared Indian women’s participation in economic activities to that of the other developed nations of the world.
In her analysis, she has found out that in India women’s participation in economic activities is not very encouraging in
comparison to their counterparts in the developed nations of the world. The employment pattern in the organized sector
has also remained massively biased against women. She has substantiated this view by showing that the recent
government policy, entailing the curtailment and disinvestment of public sector, would affect both the existing and
prospective women’s job position, pushing them into the private and unorganized sector resulting in inadequate wages,
wage discrimination and even struggle for food. She has suggested that the Indian women entrepreneurs may do better
tan women entrepreneurs of the other developed nations, if the Indian women entrepreneurs come forward and
meaningfully participate in the huge task of nation building and of turning India into a viable and robust economy in the

twenty first century.

Danish Ahmed Ansari (April 2016) has made an em

4ims to identify the different categories and various proble nterprise
Paper states that the progress is seen only among women entreprencurs of upper class and the progress is insignificant

When compared with other nations. The study is purcly based on secondary data and it suggests that government and
Yarious institutions should come up with guidelines and help women to overcome their problems.

Shikha Mahajan (2013) in her study «Women Entreprencurship in Inc'lia” analyzed the sta;us odf wou:icft
“Mrepreneurs in India and also examines the challenges that they face. T}.w study is fully based on secon adryth atavz::m:1
“ncludes that the challenges can be overcome when there is change in the mindset of the society and the v

ould be made aware of her existence and her role towards the development of the country

pirical study on “Women Entreprencurship in India” which
ms that women come across in starting an enterprise. This

DISCUSSION

o uCaTt?e Status f’f women in India has been changing due to ﬂ:((;"of:g“i/;n

awarenon, tCChmcal. knowstion) &nd dCh Ipseesiat oo o W(Tf Government has

conducte'ss on the significance of education and self-dependence. o le them to 5t
g many entrepreneurial training programmes for women to

entCIp . . cntregprencur
rise, C e e : assist women : A
tdg Banks and financial institutions arc also coming up 10](;Vcl of women t0 take up the initiative to st

and manage business:

g industrialization, urbanization, higher

also increased with the widespread of
also taken a special interest 1n
art up their own business

s by providing loans and
art their

c i .
VCES at lower rate of interest and this boosts the confidence
ture, However, there are few obstacles for women 0 start
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OBSTACLES FACED BY WOMEN ENTREPRENEURS

. . encurs have res
The hurdles and constraints experienced by women entrepr
women entrepreneurship.

1. Lack of finance: Due to lack of finance, women find . T ¢ problems fac
support of bankers, managing the working capital and lack of credit facility are the p ced by Womgy

. ~ A\ i

T T e et Nasors vl Devlepment rgniaion (5
“Despite evidence that women’s loan repayments rates are higher bt 1an Slzm f;;éing a problem. . lhOugh
the process of getting the loans has been simplified to an extent hns cen : LA

2. Role conflict: Women entrepreneurs face role as they are not a\fallable to Spcl‘lc:;no‘ g 1t their family,
They spend long hours. It is difficult to meet the demands of their famll)./ members. PR

3. Lack of self-confidence: Women lack confidence and thereby they hesitate to take nl.s in their business, Sig,
she has to play dual role, she has to strive hard to strike a balance between hcr. dunl roles.

4. Stiff competition: As many of the women enterprises have imperfect organizational sct-up, they have to fy
severe competition from well-organized industries. . .

5. Family restrictions and ties: Women have had many ambitions durm‘g thm.r studcn.t days, but 1nost of they
usually lose track of their ambitions in the period of post education that 1s during marriage and settling down g
a homemakers. As family is always a major influencing factor for married women cntrcprcncurs, and husband
being the main constituent of the family, has a major influencing role. So, it is a difficult task for women to
face multiple roles.

6. Lack of information: Women entreprencur lack knowledge and information of availability of raw material
financial facilities, government help, subsidies available and many more. Lack of advanced knowledge hinders
the expansion of their markets.

Dynamics of Entrcpreneurshl
N

ulted in restricting the eXpansio, "

it difficult to do something on her own. Obtaining the

7. Lack of access to technology: It is not always easy for women to access the information they need regarding
technology, innovations schemes. Though they attend various meetings of associations, getting information
from other entrepreneurs, it is not sufficient. While technology is being used to assist in delivering information
to women-owned businesses, just a small percentage of women entrepreneurs avail this technology. They
hardly make use of advanced software like SAP, Accounting Package Tally, Animation Software, Internet and
many more.

8. Socio-cultural barriers: Women entrepreneurs in India are alwa
rural arrears. They face more social and cultural barriers.
another and hinder women entrepreneurs.

ys seen with suspicious eyes, particularly in
So, many castes and religions dominate with one

10. Problem of middlemen:

FACTS AND FIGURES

¢ Women entrepreneurship has hit 5 i
. media ti i

approximately 37% of enterprises globall PPIng point. Womep-

alike.

e While aggregated data is ofte
126 million women startin
years) businesses.

® There are 224 milljon wo i
: men im i
countries recognized by the Worldp};(:nltg the global €cono

n challenging to fi
£ Or running bys;j

nd
Entrepreneurship Monitor (GEM) follllq‘{

erating established (over three-and-4™"

€cent Globa)

nd, the r
€s, and 9§ million op

ness
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(GGESTIONS

L Family should support women entrepreneurs and €ncourage them to establish
), Women require assistance in selection of machine

' : Ty and technology. Assistan i i
technical areas so that the business unit becomes successful = ot beprovided fo fhem i

Proper training has. to be provided to women who are still reluctant to take up the entrepreneurial task.
4. Family should be liberal in providing financial support to them.

Government an'd other financial institutions must provide assistance to women entrepreneurs both in financial
and non-financial areas.

6. Women entrepreneurs need to have a wide network with other firms to get required and timely advice for the
growth and development their business.

(ONCLUSION

Women’s entry into business is a recent scenario. It is found out as an extension of their kitchen activities to three
X.ie, pickle, power (masala) and pappad manufacturing. With growing awareness and spread of education over the
s, women have started giving attention to modern activities like engineering. Women entrepreneurs face two types
il problems, one, general problems faced by all entrepreneurs and, second, problems specific to women. Male-
bminated society, family ties, lack of need achievement, education and risk-bearing abilities are the examples of
oblems specific to women entrepreneurs.

Women in India no longer remain confined within four walls of the house. They are participating and performing
“llin all areas of activities such as academic, politics, administration, space and mdustry: Government z.md voluntary
2ncies levels to tap the hitherto unrecognized and unaccounted for strength of women to integrate tlferr}ll in t};etirc:c::;s
af e . " e
fr Industria] development, more especially small-scale industry develop.ment in the country. Ithls o;l))estadcaS the
“eestions f i ; i1l help the women entrepreneurs 1 general to look into these o :
& oraioed iplthe dficls Wit ME'D iti to enter into more entrepreneurial
“op better ideas developmental programmes and opportunities to the women 10

tyre Without any hurdles.
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